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THANK YOU TO THE NATIONAL PARTNERS

4A (American Alliance of Artists  
 and Audiences)

Actors’ Equity Association

Alliance for the Arts in Research  
 Universities (a2ru)

Alliance of Artists Communities

American Alliance for Theatre & Education

American Alliance of Museums

American Art Therapy Association

American Association of Community Theatre 

American Dance Therapy Association

American Federation of Musicians

American Music Therapy Association

American University Arts Management  
 Program

Americans for the Arts

Americans for the Arts Action Fund

Art Dealers Association of America

Arts Education Collaborative

ArtsGeorgia, Inc.

Association of Art Museum Curators

Association of Arts Administration Educators

Association of Independent Colleges of  
 Art & Design

Association of Performing Arts Professionals

Brooklyn Academy of Music

Carnegie Hall

CERF+ 

Certification Board for Music Therapists

Chamber Music America

Chorus America

College of Fellows of the American Theatre

Council on Undergraduate Research 

Create Justice

Dance/USA

Department for Professional Employees,  
 AFL-CIO 

Educational Theatre Association

Folk Alliance International 

Future of Music Coalition

Grantmakers in the Arts

Illinois Art Education Association

Ingenuity Incorporated

International Art Materials Association

International Council of Fine Arts Deans

League of American Orchestras

League of Resident Theaters

Mid Atlantic Arts Foundation

Mid-America Arts Alliance

Music Teachers National Association

National Alliance for Musical Theatre

National Alliance of Community Economic  
 Development Associations

National Art Education Association

National Assembly of State Arts Agencies

National Association for Music Education 

National Association of Music Merchants  
 (NAMM)

National Coalition for Core Arts Standards  
 (NCCAS)

National Council for Traditional Arts

National Dance Education Organization

National Federation of Music Clubs

National Federation of State High  
 School Associations

National Guild for Community  
 Arts Education

National Organization for Arts in Health

National Performance Network

National YoungArts Foundation

New England Foundation for the Arts

New York Foundation for the Arts

North American Drama Therapy Association

Opera America

Performing Arts Alliance

QuaverMusic

Recording Industry Association of America

Samuel French, Inc.

Screen Actors Guild and American  
 Federation of Television & Radio  
 Artists (SAG-AFTRA)

South Arts

Stephens College

The MacDowell Colony

The Recording Academy

Theatre Communications Group

U.S. Conference of Mayors

Writers Guild of America, East

Young Audiences Arts for Learning

For more information, please contact:

Narric W. Rome
Vice President of Government  

Affairs and Arts Education
nrome@artsusa.org

Americans for the Arts
1000 Vermont Avenue, NW

6th Floor
Washington, DC 20005

www.AmericansForTheArts.org

The 2019 Congressional Arts Handbook 
is current as of February 8, 2019, and  
can be found online at: 
AmericansForTheArts.org/AAD/Handbook

Arts Advocacy Day is organized by Americans  
for the Arts and cosponsored by more than  
85 national organizations representing  
thousands of arts, culture, business, civic, 
and education organizations and individuals 
nationwide in support of federal policies  
for the arts and arts education in America.
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1 Arts Education Partnership ArtsEdSearch database. www.artsedsearch.org   
2 Catterall, J.S., Dumais, S.A., & Hampden-Thompson, G. (2012). The Arts and Achievement in At-Risk Youth: Findings from Four Longitudinal Studies. 
Washington, DC: National Endowment for the Arts. 
3 Horowitz, R. & Webb-Dempsey, J. (2003). Promising signs of positive effects: Lessons from the multi-arts studies.Catterall, J.S and Arenge G. (2016) 
JumpStart Theatre: Impacts in Three Middle Schools (p. 25-34). In R. J. Deasy (Ed). Critical Links: Learning in the Arts and Student Academic and 
Social Development. Washington, DC: Arts Education Partnership. (p. 98-100). Mason, C.Y., Thormann, M.S., & Steedley, K. M. (2004). How Students 
with Disabilities Learn in and through the Arts. Washington, DC: VSAarts. (p. 19-25). 
4 The College Board. (2009). Arts at the Core:  Recommendations for Advancing the State of Arts Education in the 21st Century. (p.11). 
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http://exchanges.state.gov/us/special-focus-areas
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https://grants.nih.gov/grants/guide/rfa-files/RFA-AT-18-002.html
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http://www.apta.com/resources/hottopics/sustainability/Documents/APTA%20SUDS-UD-RP-007-13%20Integrating%20Art%20into%20Capital%20Projects.pdf
http://www.apta.com/resources/hottopics/sustainability/Documents/APTA%20SUDS-UD-RP-007-13%20Integrating%20Art%20into%20Capital%20Projects.pdf
https://www.apta.com/mediacenter/ptbenefits/Pages/FactSheet.aspx
https://www.apta.com/mediacenter/ptbenefits/Pages/FactSheet.aspx
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10 Reasons to Support the Arts 

 
The arts are fundamental to our humanity. They ennoble and inspire us—fostering creativity, goodness, and beauty. The 
arts bring us joy, help us express our values, and build bridges between cultures. The arts are also a fundamental 
component of a healthy community—strengthening them socially, educationally, and economically—benefits that persist 
even in difficult social and economic times. 
 
1. Arts improve individual well-being. 69 percent of the population believe the arts “lift me up beyond everyday 

experiences,” 73 percent feel the arts give them “pure pleasure to experience and participate in,” and 81 percent say the 
arts are a “positive experience in a troubled world.” 
 

2. Arts unify communities. 72 percent of Americans believe “the arts unify our communities regardless of age, race, and 
ethnicity” and 73 percent agree that the arts “helps me understand other cultures better”—a perspective observed across 
all demographic and economic categories.  
 

3. Arts improve academic performance. Students engaged in arts learning have higher GPAs, standardized test scores, and 
college-going rates as well as lower drop-out rates. These academic benefits are reaped by students regardless of socio-
economic status. Yet, the Department of Education reports that access to arts education for students of color is 
significantly lower than for their white peers. 88 percent of Americans believe that arts are part of a well-rounded K-12 
education. 
 

4. Arts strengthen the economy. The production of all arts and cultural goods in the U.S. (e.g., nonprofit, commercial, 
education) added $764 billion to the economy in 2015, including a $21 billion international trade surplus—a larger share of 
the nation’s economy (4.2 percent) than transportation, tourism, and agriculture (U.S. Bureau of Economic Analysis). The 
nonprofit arts industry alone generates $166.3 billion in economic activity annually—spending by organizations and their 
audiences—which supports 4.6 million jobs and generates $27.5 billion in government revenue. 
 

5. Arts drive tourism and revenue to local businesses. Attendees at nonprofit arts events spend $31.47 per person, per 
event, beyond the cost of admission on items such as meals, parking, and babysitters—valuable commerce for local 
businesses. 34 percent of attendees live outside the county in which the arts event takes place; they average $47.57 in 
event-related spending. Arts travelers are ideal tourists, staying longer and spending more to seek out authentic cultural 
experiences. 

 
6. Arts spark creativity and innovation. Creativity is among the top 5 applied skills sought by business leaders, per the 

Conference Board’s Ready to Innovate report—with 72 percent saying creativity is of high importance when hiring. 
Research on creativity shows that Nobel laureates in the sciences are 17 times more likely to be actively engaged in the 
arts than other scientists. 

 
7. Arts drive the creative industries. The Creative Industries are arts businesses that range from nonprofit museums, 

symphonies, and theaters to for-profit film, architecture, and design companies. A 2017 analysis of Dun & Bradstreet data 
counts 673,656 businesses in the U.S. involved in the creation or distribution of the arts—4.01 percent of all businesses 
and 2.04 percent of all employees. (Get a free local Creative Industry report for your community here.)  

 
8. Arts have social impact. University of Pennsylvania researchers have demonstrated that a high concentration of the arts in 

a city leads to higher civic engagement, more social cohesion, higher child welfare, and lower poverty rates. 
 
9. Arts improve healthcare. Nearly one-half of the nation’s healthcare institutions provide arts programming for patients, 

families, and even staff. 78 percent deliver these programs because of their healing benefits to patients—shorter hospital 
stays, better pain management, and less medication.  

 
10. Arts for the health and well-being of our military.  The arts heal the mental, physical, and moral injuries of war for military 

servicemembers and Veterans, who rank the creative arts therapies in the top 4 (out of 40) interventions and 
treatments.  Across the military continuum, the arts promote resilience during pre-deployment, deployment, and the 
reintegration of military servicemembers, Veterans, their families, and caregivers into communities. 

http://www.artsusa.org/publicopinion
http://www.artsusa.org/publicopinion
http://www.americansforthearts.org/arts-education-navigator
http://www.artsusa.org/publicopinion
https://www.arts.gov/artistic-fields/research-analysis/arts-data-profiles/arts-data-profile-12
http://www.artsusa.org/AEP5
http://www.artsusa.org/AEP5
http://www.artsusa.org/AEP5
http://www.americansforthearts.org/sites/default/files/pdf/information_services/research/policy_roundtable/ReadytoInnovateFull.pdf
https://www.americansforthearts.org/by-program/reports-and-data/research-studies-publications/creative-industries
http://artsusa.org/information_services/research/services/creative_industries/default.asp
http://blog.americansforthearts.org/2012/05/01/rethinking-social-impact-we-can%E2%80%99t-talk-about-social-well-being-without-the-arts-culture
http://www.americansforthearts.org/by-program/reports-and-data/legislation-policy/naappd/arts-in-healthcare-2009-state-of-the-field-report
http://www.americansforthearts.org/by-program/reports-and-data/legislation-policy/the-national-initiative-for-arts-health-in-the-military


 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

  

 

 

 

  

 



 

 

 

 

  

 

• 

• 

• 

$168.0

NEA
155.0

$450.6
State

$360.5

$740.4

Local
$860.0

 $-

 $100

 $200

 $300

 $400

 $500

 $600

 $700

 $800

 $900

Government Funding to Arts Agencies
Federal, State, and Local:  1999 - 2019

[Millions of Dollars]

Source: Americans for the Arts, 2019. 



 

 

 

 

 

 

  

2019
$155 million

2000
$97.6 million

1992
$176 million

1966
$2.9 million

2019

2017

2015

2013

2011

2009

2007

2005

2003

2001

1999

1997

1995

1993

1991

1989

1987

1985

1983

1981

1979

1977

1975

1973

1971

1969

1967

NEA Appropriations History 
Fiscal Years 1966 to 2019

Fiscal

Year

 Total

Funds 

2019  $         155,000,000 

2018  $         152,800,000 

2017  $         150,000,000 

2016  $         147,949,000 

2015  $         146,021,000 

2014  $         146,021,000 

2013*  $         146,020,000 

2012  $         146,020,992 

2011  $         154,690,000 

2010  $         167,500,000 

2009  $         155,000,000 

2008  $         144,706,800 

2007  $         124,561,844 

2006 124,406,353$         

2005 121,263,000$         

2004 120,971,000$         

2003 115,731,000$         

2002 115,220,000$         

2001 104,769,000$         

2000 97,627,600$           

1999 97,966,000$           

1998 98,000,000$           

1997 99,494,000$           

1996 99,470,000$           

1995 162,311,000$         

1994 170,228,000$         

1993 174,459,382$         

1992 175,954,680$         

1991 174,080,737$         

1990 171,255,000$         

1989 169,090,000$         

1988 167,731,000$         

1987 165,281,000$         

1986 158,822,040$         

1985 163,660,000$         

1984 162,223,000$         

1983 143,875,000$         

1982 143,456,000$         

1981 158,795,000$         

1980 154,610,000$         

1979 149,585,000$         

1978 123,850,000$         

1977 99,872,000$           

1976 87,455,000$           

1975 80,142,000$           

1974 64,025,000$           

1973 40,857,000$           

1972 31,480,000$           

1971 16,420,000$           

1970 9,055,000$             

1969 8,456,875$             

1968 7,774,291$             

1967 8,475,692$             

1966 2,898,308$             
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